KMITL Registration and Educational Service Office
King Mongkut’s Institute of Technology Ladkrabang

Announcement
The List of Accepted Students via Direct Admission Round 2-1
Bachelor of Design Intelligence for Creative Economy (International Program)
School of Architecture, Art, and Design
Academic Year 2025

School of Architecture, Art, and Design, King Mongkut’s Institute of Technology Ladkrabang,
has conducted an undergraduate admission process for Direct Admission Round 2-1 to select qualified
students to study for Bachelor of Design Intelligence for Creative Economy (International Program)
School of Architecture, Art, and Design for the Academic Year 2025. The process has been completed
and the KMITL Registration and Educational Service Office would like to announce the list of accepted
students selected by the faculty. The accepted students must complete the enrollment confirmation
process and follow the provided instructions in order to be eligible for enrollment in the program. Please
find details in the following attachment.

Announced on April 25, 2025

.-'/ —
(Asst.Prof. Dr. Pakorn Watanachaturaporn)

Director
KMITL Registration and Educational Service Office



Instructions for accepted students who intend to enroll at KMITL

Students who are eligible to enroll at KMITL as listed in the attachment must complete the

following steps to confirm their enrollment:

L.

Visit TCAS website to confirm your offer at https://student.mytcas.com/ May 2-3, 2025,
otherwise your offer will be withdrawn. Note that you must complete a user registration
process before the confirmation of your offer.

Once the confirmation has been completed, visit https://new.reg.kmitl.ac.th/admission/ on May
9, 2025, to see the instruction for payment process.

Visit https://new.reg.kmitl.ac.th/admission/. Fill in the required information. Make the payment
for the first semester’s tuition fee in advance, using the designated payment method. The tuition
fee for 1/2025 semester is as follows.
e Students of Bachelor of Design Intelligence for Creative Economy (International
Program) School of Architecture, Art, and Design 92,500 Baht / semester. The
student must pay the tuition fee May 14-20, 2025.

If the student does not confirm his/her enrollment online or the student’s tuition fee has not
been paid during the specified dates using the designated payment method, the student will
forfeit his/her enrollment’s right and will not be able to enroll at KMITL.

The institution does not accept any other form of payment and will not be responsible for any
payment made using other methods or any payment made on dates other than the specified
period. The payment is non-refundable under any circumstance. After the payment has been
made, the institution will not refund nor reimburse the tuition fee and the student will not
pursue legal action against the institution under any circumstance.

After the student has confirmed their enrollment and paid the tuition fee, he/she must prepare to
proceed the matriculation process via KMITL Online Matriculation System in order to provide
the required documents and register for semester 1/2025 to KMITL Registration and
Educational Service Office. Additional information regarding the matriculation procedure will
be announced by the KMITL Registration and Educational Service Office, KMITL.

*** If not following the above procedure within deadline, eligibility is renounced ***
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Announcement
The List of Accepted Students via Direct Admission Round 2-1 Academic Year 2025
Bachelor of Design Program in
Design Intelligence for Creative Economy (International Program)
School of Architecture, Art, and Design

King Mongkut’s Institute of Technology Ladkrabang (KMITL)

No. Registration no. Name - Surname (English) Round
1 230644 Mr. SCHWIZ WATEEMONGKONKAN Direct Admission 2-1
2 230826 Miss WINT WAI YAN LIN Direct Admission 2-1
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